
People  dedicated to  exce l lence in  the de l ivery  of  h igh qual i ty  construct ion pro jects .

I am very excited about 2006. Last year was a rock-solid year for Bobbitt – the second best in 60 
years. We can all feel extremely proud of this achievement. The economic picture is bright both 
nationally and in our region. Both Raleigh and Columbia continue to be identifi ed as cities that are 
expected to enjoy superior growth.

Bobbitt is well-positioned to utilize our strengths: a strong satisfi ed customer base of thousands, a knowl-
edgeable professional team of employee-owners, and a clear focus on Design-Build. We will continue to 
serve and support our customers one-by-one, further building upon our company’s rich history.

In recent months, we have paid close attention to truly capturing the essence of the Bobbitt brand, 
examining the ways in which we articulate our image and the messages we communicate. Each issue 
will feature thoughts on topics pertaining to corporate positioning – enabling all of us to communicate 
more effi ciently, both internally and externally.

In this issue, the topic at hand is our corporate Brand Values. These principles guide how we conduct 
business and cultivate relationships to assure our customers’ needs are met:

Tradition Embodies the way we as employees are caretakers of the reputation. We have a keen un-
derstanding of the value of customer service as well as pride in our overall impact to the community. 
Often referred to as having Bobbitt in our blood. 

Service Employees maintain a genuine interest in local communities and exemplify the timeless quali-
ties of honesty and integrity in working with customers. Our mindset is to think about the future with 
concern for the best interests of our customers as well as our organization.

Value We take pride in solving our customers’ most diffi cult challenges as if each project is our own. 
For some, building can be a nightmare. Our employees know the way, maintaining a long-range view 
of every project to get the job done right. 

Guidance We take the time to educate customers – creating order out of chaos with our experience, 
confi dence and ability to maximize available resources that assure the best solutions. Internally, this 
commitment carries through with teamwork that is unmatched in the industry and pride in the indi-
vidual and collective achievements within our company. 

Subsequent issues will feature topics such as the corporate Vision and our long-range goals to:
•  Increase employee stock value through consistent company growth, continuing to expand our 

presence and thereby ranking among the top contractors in the region.

• Positively impact our communities in ways outside of business relationships.

• Measure our company among the world’s fi nest design-build organizations.

• Maintain an active public presence to educate on the value of design-build.

I’m proud to begin the fi rst quarter of our 60th Anniversary year on such strong footing – let’s make 
this the best year yet.

MARKETING MATTERS
You’ve no doubt noticed 
the new Bobbitt Design 
Build logo on these pages. 
We’re very excited to intro-

duce this creative design and the positive image it 
represents for our organization moving forward.

Upon fi rst glance, you may not see a signifi cant dif-
ference from the previous design. Examine it a little 
further, and you’ll notice this new brand identity 
symbolizes the forward momentum our organiza-
tion is experiencing. We also feel it demonstrates a 
more modern approach and accurately represents 
the progressiveness within our talented team.

What else is happening in marketing 
you ask? Well, this newsletter is an 
example. This is just one way we’ll 
keep employees current on com-
pany happenings. Each month, 
President and CEO Don Comer will 
highlight key aspects of our overall 
performance. Also note that these 

pages feature unique and newly completed projects 
from across each of our offi ces, as well as updates 
on Bobbitt community support and other activity.

Compliments abound 
for the new Bobbitt 
web site with its unique 
design that befi ts our 
status as the Carolinas’ 
largest and most expe-

rienced contractor specializing in design-build. Have 
a look and tell us what you think. Note the vast num-
ber of recently completed projects featured through-
out that demonstrate the breadth of our talents.

In cooperation with NAI Carolantic Realty, Bobbitt 
recently sponsored the 21st Annual Triangle Com-
mercial Real Estate Conference, held at the RBC 
Center in Raleigh. Featuring our newly designed 
signage, we made a signifi cant impression on the 
thousands in attendance.

Needless to say, we are making our presence felt in 
the community with all kinds of marketing activity. In 
the coming months, we will roll out a new advertis-
ing campaign and be featured in area publications.

So stay tuned, in future issues this space will be used 
to show you what’s on display across the region.
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We opened our Columbia office on May 1, 2000. Adding the 

South Carolina branch to the Bobbitt family tree represented 

a successful strategic move for us. Historically we had worked 

many different end-use markets in the Triangle area but had 

not operated in another geographic region. Our focus in both 

Columbia and Raleigh has been in the private, negotiated, 

non-residential market. 

This year we will embark on another strategic growth opportunity by increasing our 

focus on governmental markets. We will work to develop three broad governmental 

markets:

• Public Design Build

• National Joint Powers Alliance/GSA Schedule

• Military

Public design build has new opportunities based on state law changes and the 

willingness of public buyers to purchase design and construction services in new 

ways. We have already made inroads in this market with the City of Durham Fire 

Station and the Town of Hardeeville multiple public projects.

National Joint Powers Alliance (NJPA) and the GSA Schedule are both programs 

available to us through Butler Manufacturing. These programs allow public (federal, 

state and local) entities to buy construction from a published schedule without going 

through additional bidding.

We are exploring military work through a joint venture with an 8-A Hub Zone firm. 

The JV will pursue set-aside projects at Fort Bragg, and we will explore other 

federal opportunities as well. 

Diversification into government work will be measured and incremental. It is not 

meant to replace our core negotiated private work, but be an “add to” our future 

business. I will lead the government sales effort, while Ben Wilson, Jim Bell, and 

Josh Menold will continue to manage and direct our existing business. Please let 

me know if you have any suggestions or questions about the governmental market 

program.

The Home Center – Holly Springs, NC

The NC Association of Fire Chiefs  

presented John Kelley and Chris 

Goins a plaque in appreciation of 

Bobbitt sponsoring the Mid-Winter 

Fire Conference in Concord. The duo 

had an opportunity to connect with fire 

chiefs across the state and discuss 

Bobbitt’s expertise in the fire and EMS 

industry.

LinkedIn

Jeans Commercial

Conferences

Bobbitt has launched three LinkedIn 

campaigns as part of the Butler 

iConnect program. Initiatives focus 

on churches, municipalities, and 

business owners/CEOs.

Wrangler Jeans recently featured a 

Bobbitt job site and Bobbitt truck in a 

commercial promoting the Wrangler 

RIGGS WORKWEAR line. To view it, 

search “Wrangler - A Thank You Note 

from the Legs” on YouTube.
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RALEIGH LOCATION: COLUMBIA LOCATION:

COMPLETED PROJECTS  
801 Gervais St – Columbia, SC

Enterprise Airport – Morrisville, NC

Freudenberg Renovation – Durham, NC

Mayne Warehouse Expansion – Greenville, NC

Meetze Plumbing – Irmo, SC

Southern Anesthesia – West Columbia, SC

ThermoKing Calhoun Addition – Gaston, SC

RECENT CONTRACTS 

Batteries Plus – West Columbia, SC

Bulk TV Fitup – Raleigh, NC

Hire Counsel – Morrisville, NC

Kale Me Crazy – Cary, NC

Kung Fu Tea – Cary, NC

Local Yocal Bodega – Columbia, SC

Southeastern ENT – Columbia, SC

Sparkle Car Wash – Columbia, SC

Sumter Easy Home Organization – Sumter, SC

West Columbia Dialysis Shell Building – West 

Columbia, SC

West Columbia Dialysis Tenant Upfit – West 

Columbia, SC

Butler Meeting

New Hire

Training Sessions

FRIENDLY APARTMENTS ARE NOW LEASING SPACE

COMPANY 
HAPPENINGS

Congratulations to the Bobbitt team 

for your hard work over the past 

year. At the Butler Sales Meeting, 

Butler Manufacturing awarded us 

with two special honors: a Moose 

Statue for over $70 million in 

cumulative Butler sales and Builder 

of the Year for the Southeast Region.

At the meeting, speakers discussed 

the future of technology in 

construction. Will Marshburn, Neal 

Conley, Chris Goins, John High, Jim 

Bell, Brian VanHorn, Don Comer, 

Blake Holmes and Matt Baylor 

attended the event, and got to explore 

the “future is now” technologies.

Saul Stoner, a 

resident of Chapin, 

SC, joins the team 

as the newest 

superintendent in SC. 

Prior to Bobbitt, Saul 

cultivated diverse career experience 

in the construction industry working 

for The Shaw Group, CB&I, 

WECTEC and Fluor. 

In February, project developers 

attended the Sugar CRM training.

In March, Bobbitt hosted training 

for the Butler Southeast region 

focusing on SmartView energy 

modeling, FastRoof re-roof software, 

Advantage Next pricing and design 

software.

Rich Yosick was recertified in 

the Certified Erosion Prevention 

and Sediment Control Inspector 

(CEPSCI) program.

Chris Goins recently earned his 

LEED Green Associate certification.

Located at the corner of Friendly Drive and Hillsborough 

Street, Friendly Apartments – a 5-story project that Bobbitt 

coordinated with multiple partners to build – is now leasing 

residential and retail space. Strategically positioned just 

a few hundred feet from NC State University, the 16-unit 

luxury apartment building has 49 bedrooms and about 

3,094 square feet of retail space.

A combination of one, two and four bedroom apartments 

are available, including four penthouse units on the fifth 

floor. The apartments are fully furnished and feature 

elegant wood cabinetry, hardwood and marble floors, 

granite countertops, sleek and modern furniture and a full 

bed in each bedroom.

The high-profile retail space on the ground floor is ideal for 

a large variety of uses and located in the midst of highly 

dense student housing population as well as restaurants, 

coffee shops and other retail uses. 

Position:  
Superintendent

What are your daily activities in your current position? 
Working under direction of Rich Yosick, scheduling subcontractors, 
and coordinating with the customer and project developers to ensure 
customer satisfaction from beginning to end of the project

What do you enjoy most about your job?  
Having a satisfied customer 

Where do you live? South Congaree, SC

Family details: I have been married for 12 years, and we have an 
8-year-old son named Benjamin, an 11-year-old dachshund named 
Jett, and a 2-year-old chocolate lab named Chocky 

Hobbies, talents, special interests: Hunting, fishing, spending time 
with my family (and doing what my wife and son tell me to do)

Favorite travel spots: Colorado, Mexico, Utah, Las Vegas 

Three words that best describe you: 
Determined, grateful, appreciative 

John Palmer

EMPLOYEE SPOTLIGHT

Friendly Apartments – Raleigh, NC


