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I am very excited about 2006. Last year was a rock-solid year for Bobbitt – the second best in 60 
years. We can all feel extremely proud of this achievement. The economic picture is bright both 
nationally and in our region. Both Raleigh and Columbia continue to be identifi ed as cities that are 
expected to enjoy superior growth.

Bobbitt is well-positioned to utilize our strengths: a strong satisfi ed customer base of thousands, a knowl-
edgeable professional team of employee-owners, and a clear focus on Design-Build. We will continue to 
serve and support our customers one-by-one, further building upon our company’s rich history.

In recent months, we have paid close attention to truly capturing the essence of the Bobbitt brand, 
examining the ways in which we articulate our image and the messages we communicate. Each issue 
will feature thoughts on topics pertaining to corporate positioning – enabling all of us to communicate 
more effi ciently, both internally and externally.

In this issue, the topic at hand is our corporate Brand Values. These principles guide how we conduct 
business and cultivate relationships to assure our customers’ needs are met:

Tradition Embodies the way we as employees are caretakers of the reputation. We have a keen un-
derstanding of the value of customer service as well as pride in our overall impact to the community. 
Often referred to as having Bobbitt in our blood. 

Service Employees maintain a genuine interest in local communities and exemplify the timeless quali-
ties of honesty and integrity in working with customers. Our mindset is to think about the future with 
concern for the best interests of our customers as well as our organization.

Value We take pride in solving our customers’ most diffi cult challenges as if each project is our own. 
For some, building can be a nightmare. Our employees know the way, maintaining a long-range view 
of every project to get the job done right. 

Guidance We take the time to educate customers – creating order out of chaos with our experience, 
confi dence and ability to maximize available resources that assure the best solutions. Internally, this 
commitment carries through with teamwork that is unmatched in the industry and pride in the indi-
vidual and collective achievements within our company. 

Subsequent issues will feature topics such as the corporate Vision and our long-range goals to:
•  Increase employee stock value through consistent company growth, continuing to expand our 

presence and thereby ranking among the top contractors in the region.

• Positively impact our communities in ways outside of business relationships.

• Measure our company among the world’s fi nest design-build organizations.

• Maintain an active public presence to educate on the value of design-build.

I’m proud to begin the fi rst quarter of our 60th Anniversary year on such strong footing – let’s make 
this the best year yet.

MARKETING MATTERS
You’ve no doubt noticed 
the new Bobbitt Design 
Build logo on these pages. 
We’re very excited to intro-

duce this creative design and the positive image it 
represents for our organization moving forward.

Upon fi rst glance, you may not see a signifi cant dif-
ference from the previous design. Examine it a little 
further, and you’ll notice this new brand identity 
symbolizes the forward momentum our organiza-
tion is experiencing. We also feel it demonstrates a 
more modern approach and accurately represents 
the progressiveness within our talented team.

What else is happening in marketing 
you ask? Well, this newsletter is an 
example. This is just one way we’ll 
keep employees current on com-
pany happenings. Each month, 
President and CEO Don Comer will 
highlight key aspects of our overall 
performance. Also note that these 

pages feature unique and newly completed projects 
from across each of our offi ces, as well as updates 
on Bobbitt community support and other activity.

Compliments abound 
for the new Bobbitt 
web site with its unique 
design that befi ts our 
status as the Carolinas’ 
largest and most expe-

rienced contractor specializing in design-build. Have 
a look and tell us what you think. Note the vast num-
ber of recently completed projects featured through-
out that demonstrate the breadth of our talents.

In cooperation with NAI Carolantic Realty, Bobbitt 
recently sponsored the 21st Annual Triangle Com-
mercial Real Estate Conference, held at the RBC 
Center in Raleigh. Featuring our newly designed 
signage, we made a signifi cant impression on the 
thousands in attendance.

Needless to say, we are making our presence felt in 
the community with all kinds of marketing activity. In 
the coming months, we will roll out a new advertis-
ing campaign and be featured in area publications.

So stay tuned, in future issues this space will be used 
to show you what’s on display across the region.
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October was ESOP Employee Ownership Month, and Bobbitt 

is celebrating its 30th year as an ESOP. Under this program, 

employees share in the company’s overall success with 

Bobbitt’s Board of Directors making an annual contribution 

to the ESOP. Annual contributions are then allocated to 

individual accounts within the ESOP trust fund. Employees 

become 100% vested in six years. When an employee retires, Bobbitt buys back the 

stock at its fair market value. 

This model has worked very well for Bobbitt, and it continues to be appreciated by 

employees. Over the past 30 years, the program has resulted in millions of dollars 

paid out to former ESOP participants. This additional level of retirement funding is 

not available to most companies in the design and construction industry. 

Bobbitt’s ESOP is a cornerstone of our beliefs and actions as a company. 

Employees owe it to one another to give 100% every day and to hold each other 

accountable. With an ownership stake in the company, all Bobbitt employees are 

pulling for the same success, no matter their role.

We can credit my predecessors for having a vision for how employee ownership 

would shape the culture of Bobbitt and empower our people to contribute their 

talents to the fullest potential. This approach has also enabled us to maintain our 

strong financial stability through leadership changes. The ESOP provides for long-

term succession planning, so the company is not sold from one owner to another 

when a CEO retires. Instead, we are able to transition seamlessly. I took the helm 

when Glenn Adams became our Board Chairman in 2001, and now I work with 

Jim Bell, Ben Wilson and Josh Menold as their leadership roles increase. Bobbitt’s 

ownership continuity is never in question, so employees and customers can be 

confident in our ability to stay focused on quality, service and innovation. 

Employee-owners truly set Bobbitt apart, because they personally take pride 

in a job well done for our customers. We dedicated this issue of BQuarterly to 

celebrating that spirit of employee ownership.

Bobbitt Design Build celebrates 30 years as an ESOP

John Claggett attended the 

NC Association of County 

Commissioners Conference in 

Durham. The theme, Amplify Your 

County Story, encouraged county 

leaders to share vibrant, impactful 

community stories as a way to 

influence discussions and decisions 

in meaningful ways. 

Neal Conley and Greg Guy 

represented Bobbitt at the NC 

Association for Public Charter 

Schools Conference in Greensboro. 

The two networked with leaders of 

the North Carolina charter school 

movement.  

Matt Culler attended the 2017 

Urban Land Institute Capital 

Markets Conference in Kiawah 

Island, SC. The ninth annual event 

drew more than 400 attendees from 

across the Southeast.

Bobbitt was a sponsor of the 22nd 

Annual Triangle Commercial 

Association of Realtors (TCAR) 

Golf Classic. Bobbitt also took a 

swing and scored third place in the 

tournament.

Bobbitt joined the Holly Springs 

Chamber of Commerce 

and sponsored an economic 

development breakfast at the Holly 

Springs Cultural Center.

Conferences

Sponsorships
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RALEIGH LOCATION: COLUMBIA LOCATION:

COMPLETED PROJECTS  
Carolina Ranch Training Facility – Clayton, NC

Champion Fire Department – Champion, NC 

Conduent – Columbia, SC

Creative School Apex – Apex, NC

Local Yocal – Columbia, SC

Main St. United Methodist – Columbia, SC

North Wake Pediatrics – Raleigh, NC

The Home Center Holly Springs – Holly Springs, NC

USFC Tobacco Growers Green Warehouse – 

Timberlake, NC

RECENT CONTRACTS 

1420 Henderson St. – Columbia, SC

Alexander Properties Phase II – Garner, NC

Carolina Ranch Training Facility – Clayton, NC

Freudenburg MASH – Durham, NC

Gregory Poole – Hanahan, SC

Harmony Animal Hospital Building – Apex, NC

North Wake Pediatrics – Raleigh, NC

Safety Meeting

Sweet Tooth

ESOP Meeting

OCTOBER WAS ESOP MONTH

NEW ADDITIONS TO THE COLUMBIA TEAM

COMPANY 
HAPPENINGS

Rich Yosick, Cooper Beal and 
Leland Adams attended the Raffles 
Safety Convention in Orlando, 

Florida. They attended training 

sessions discussing safety and 

insurance issues.

Sally Kamel, wife of Raleigh 

estimator Shadi, surprised the 

Raleigh team with these amazing 

cupcakes. Pay a visit to Sugar Art by 

Sally’s Cuisine and treat yourself, too!

Marcus Tingen’s son, Jackson Elias 

Tengen, was born on October 7 at 8 

pounds, 6.5 ounces and 21 inches. 

Neal Conley’s granddaughter, Carter 

Alice Branch, was born on October 8 

at 7 pounds, 1 ounce and 19 inches.

The annual company ESOP 

meetings were held last quarter 

to review company performance 

and stock value and to distribute 

individual certificates. Thank you 

to all of the employee-owners that 

continue to drive Bobbitt’s success.

To commemorate Bobbitt’s 30th anniversary as an 

ESOP, we celebrated throughout the month of October. 

Thanks to the events committee for hosting these fun 

activities and events. 

Donation centers were set up in the office, and 

employees donated supplies to aid hurricane relief 

efforts in Puerto Rico. 

Several employee-owners teamed up for Adopt-the-

Stream Day, which is also a continuation of Bobbitt 

Gives Back and our commitment to the Adopt-A-

Stream Volunteer Program. They hacked through briars, 

scaled cliffs, competed for cups and picked up trash 

along a 1-mile section of the stream by Edwards Mill 

Road in Raleigh. In addition to seven bags of garbage, 

the big hauls were two basketballs, a large tarp and 

a muffler system for a car. Since it was our third time 

volunteering, the City of Raleigh will display an official 

adoption road sign for Bobbitt.

The last week of October both offices hosted parties in 

celebration of the ESOP anniversary. Everyone had a 

chance to eat great food, play cornhole and a nerf gun 

target challenge, answer ESOP trivia questions and 

more.

Thanks for an amazing 30 years, and we look forward 

to many more.

Josh Boltinhouse 
is Columbia’s first 
Principal Architect. 
Before Bobbitt, 
Josh worked as an 
architect at Lambert 
Architecture + 
Construction Services 

and Stevens & Wilkinson.

He is building a home in Lexington for his wife, 
Elizabeth, and two children — Mari Mack and 
Turner. 

Josh also teaches Sunday School at Lexington 
Baptist Church and coaches basketball.

Richard “Dick” 
Bowen joins the 
South Carolina office 
as a Project Manager 
and Superintendent.  
Dick will handle the 
daily operations for 
the Hardeeville, SC, 

projects.

Dick has over 30 years of experience in 
commercial and residential construction as 
well as land development.

He lives in Beaufort and enjoys golfing and 
lazy walks on the beach.

Wedding Bells

Bobbitt Babies

John Griffin, project developer in

SC, recently married his fiance, Megan.


